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1. List Input
2. Clean & standardize 
3. Match & append 
4. Permission pass 

5. Results
6. Quality check
7. E-mail delivery

B2B & B2C
The evolution of e-mail 
continues to mature into an 

-
munication channel. 

When done right, e-mail 
-

tive, fast, and personal way 
to reach both customers 
and prospects in an ever 
expanding audience. 

Custom Compilation

B2B list, we’ll build it for 
you.  Custom B2B email 
compilation is our specialty.

Receive market segments 

names, address, phone, 
email.

Touchpoints 
Our eProspector & eTri-
al programs deliver “hot 
leads” for your sales team. 

How it works:  Build your 
custom list from our B2B 
& B2C opt-in databases.  
Deploy & Re-deploy a mini-
mum of (3) deployments 

Our real-time A/B tracking 
reports detail the opens, 
clicks, soft & hard bounces, 
unsubscribes, etc.  

We send a follow-up      
campaign to the “opens” 
and “clicks”.

Finally, the best part....
You’ll receive the name & 
email for the leads that 
opened or clicked your 
message.  (phone & postal 
also available)

These leads are ideal pros-
pects for your sales team.
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CLEAN & 
DELIVERABLE
Append , Reverse Append, 
Veri�cation, Permission 
Pass, Deployment, & 
Custom Compilation

• Highest match rates
• B2B: 35% - 65%
• B2C: 15% - 35% 
• 100% Opt-In

• We are the source
• Great results
• Service & experience

Append
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E-Mail 101
Email marketing is an essential part of your inbound 

marketing strategy, but it can be an intimidating task to 

tackle if you’re a newbie. Here is a glossary of the email 

marketing basics you should know.

A/B Split
The process of dividing 
a list into multiple test 

users to determine the best 
marketing message or creative 
content.
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Bounce Rate
The number of 
undeliverable emails/ 

number of emails sent ratio (can 
be multiplied by 100 to express 
the result as a percentage).

04

Conversion
The number or 
percentage of recipients 

who respond to your call-to-
action message whether it is to 
purchase a product or provide 
information. This is typically the 
ultimate measure of your email 
campaign’s success.

07

Opt-In
The action of agreeing 
to receive emails from 

a particular company, group 
of companies or associated 

subscribing to an email list. 
Reputable email marketers will 
only use Opt-In email databases.

13

HTML
HTML is the format 
most commonly used 

to communicate in marketing 
email messages. It allows you 
to use unique fonts, graphics, 
and colors. 
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Soft Bounce
An email that gets a 
failed delivery due to a 

temporary email issue such as 
a full mailbox or a problem with 
their email server. 

16

Blacklist
Lists of known spammers, 
which contain their IP 

addresses, and/or their ISP 
(Internet Service Provider). Such 

block all messages coming 
from known spammers and/or 
their ISPs. 

02

CAN-SPAM
A law adopted on January 
1st, 2004, that establishes 

requirements for those who 
send email with primary purpose 
of advertising or promoting a 
commercial product or service.

05

ESP
Email Service Providers 
(ESP) are companies (such 

as CAS) that send bulk emails on 
their clients behalf.

08

Opt-Out
To choose not to receive 
communications from 

the sender by requesting the 
removal of your email address 
from their list. 

14

ISP
An ISP (Internet Service 
Provider) is the company 

that provides services allowing 
you to access the internet.

11

SPAM
An email message that is 
unwanted by the recipient 

and typically someone who has 
not opted-in or given permission 
to the sender.

17

Blocked
An email that did not 
get delivered due to 

being considered spam by the 
subscriber’s ISP. This may be due 
to being on a blacklist or because 
the message contains content 
that falls within the ISP’s blocked 
content list.

03

Click Through
The percentage of those 
clicking on a link out of 

the total number of those who 
see the link. You can calculate 
the CTR by looking at the number 
of unique clicks divided by the 
number that were opened.

06

Hard Bounce
An email returned 
because it does not 

exist, it is invalid, the recipient is 
unknown. 
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Permission Pass
When preforming a 
customer email append, 

(adding email addresses to your 

send a customized “permission 
pass” or “permission request”.

15

Open Rate
This is a ratio determined 
by the number of people 

who opened your email against 
the total number of people to 
whom you sent the message. 
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Whitelist
The opposite of a 
blacklist. Instead of listing 

IP addresses to block, a whitelist 
includes IP addresses that have 
been approved to deliver email 
despite blocking measures. 
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